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Packaging at 3M

Packaging is one of the most prominent vehicles for marketing and selling 3M products. To help customers around the
world easily locate, select or purchase 3M products, it is imperative that all packages clearly and consistently reflect the

3M brand within which the product is positioned.

From a cost and complexity perspective, packaging is one of the slowest touchpoints to transition when a branding
change is made. This guidance is intended to show how the new 3M brand architecture, brand hierarchy and visual

identity will apply to packaging. More detailed guidelines are in development.

© 3M 2021. All Rights Reserved. 3M Confidential.



Packaging Design
§ P om)

prevents chemical
contact.

Purge valves
eliminate chemical
carry-over when
changing products.

e Features
e Structure

Proprietary bottle
design; fits TRUMIX
dispensers only.

 Material

Dual-flow feature lets you fill buckets
or spray botties from one SKU.

Metering tips built into every bottle
provide consistent, accurate dilution.
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The Basic 3M package.

© 3M 2021. All Rights Reserved. 3M Confidential.

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

6055i

A basic starting point: 3M branded product, 3 languages



Required Strategic Design Decisions

Answers pulled from the Marketing Plan, Design Brief, and Design Development

Brand/Tier
- What is the primary branding? What is the brand proposition here?
- What is the tier structure that this design supports?

- Is this product part of a system or portfolio? m
Color

- What is the primary package coloring? Why? Does it differentiate from .
competitors? Generic Product Name

How does it relate to other visible 3M products? Générique Nom du produit

- How is color used to aid selection? .
Nombre genérico del producto
Generic Product Name .
- Is the name consistent with purchaser/consumer needs? 6055|
- Is it easy for consumers to understand?
- How does the name communicate value proposition?

Selection Criteria
- What are the 2-3 benefits/differentiators critical for selection?
1.
2.
3.
- How are they communicated? Is it consistent with other visible 3M products?

Imagery
- What imagery is needed? Product? Application? Feature?
- Is there already a style or convention?

Graphics
- How are graphics used? Trade Dress? Features/Attributes? Context?

Behavior
- What specific calls to action are desired?

- How is purchasing or re-ordering facilitated? A basic starting point: 3M branded product, 3 languages

© 3M 2021. All Rights Reserved. 3M Confidential. w



Packaging Graphics

Primary Surface Hierarchy:
1. Brand
2. Product Name/Languages

3. Selection Criteria (order varies)

- application

- formulation

- features/benefits
- product image

- quantity

- model#

4. Weights & Measures

Other Required Information:
e Instructions

e Safety/Hazards

e Contents/Ingredients

e Barcodes

e Legal Statements

e Country of Origin

e Sustainability

e Business Address

e Warranty

© 3M 2021. All Rights Reserved. 3M Confidential.

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

Simple indicator bar

2@/ E 6EI/D
Trifecta:
e 3M logo (not the tagline) in upper left

e All type typically left-justified, no all-caps

e 3M Circular font

e White or black type only, on same background

e Any of the 3 shape styles used per guidelines (or none)

e Photography/Illustration in-style

e Trifecta color palette

e Background/base can be any Trifecta color or an image

e No tints or shades of color

e No new visual languages (circles/hexes/chamfers/waves)

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

| 2010 6E/@

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

ZiZzze~ Simple indicator bar
Helps usors determine

) when o changs fiers.
-

6055i




Generic Descriptors

* Must endinanoun 2

Generic Product
Name Here Name Here
i

Generic Product Generic Product Generic Product
Name Here

ZZZzes  Simple Indicator bar
A -

.

‘e

Name Here

« May be italicized
e Can bein abanner

« Link as closely as possible
to the primary brand logo -

6055i
* Place model number after Bl el 26/3 03/ 20/3 e/ S R0
or at the end of the generic
descriptor 3M 5a0 | M 3M 550 | 3 3M
Generic Product Generic Product Generic Product Generic Product Generic Product
Name Here Name Here Name Here Name Here Name Here

Less Work s Work

5 fa

Less Work

240:: 240::

Less Work 3] Less Work
Finishes faster” P Finishes faster”
Last 3 times longer” & Last3 times longer
Clog resistant Clog resistant
o s Y] vt b
9 xNin 9l x Min g 9l xtia DlnxNin
(22,8°mx27,9 o each) 22,80mx 27,9 om each) It 22,80mx 27,9 om 23 (22,8cmx 27,9 cm aach)
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Branding



At the product level, 3M has seven types of brands

3M Corporate

Expertise Categories

Automotive Energy Consumer Transportation Communications Design and Construction
Health Care Manufacturing Safety Commercial Solutions Electronics Mining, Oil and Gas
Products
3M Branded 3M Endorsed Unaffiliated
3M + generic 3M + label 3M + sub-brand Retail High Potential Iconic
descriptor : e
FCHGARD
i (S . .
%g § fh - utyl / Nexcare r ’ w
g % %§ Lea:‘::Pr of ToP° bondo || T ‘%‘ﬂﬁ " Transp
& il 4 f Tape
! i 0 Viscoplast b | Scotch §
;g | @& = e
i g z-;j"“ﬂw‘ s
i G

e
T

ELITAPLAST
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http://www.dickblick.com/products/3m-highland-transparent-tape/

3M Brand Design Hierarchy

Employing zones based on role

Brand Marquis m
- 3M branding

- Sub-Brand . .
Generic Descriptor

- Generic Descriptor

Selection/Differentiation

Anything that aids selection from within
same line or from competition

Brand Experientials

Anything else that enrichens and
completes the brand experience

Logistical/Technical
Quantity, cautions, calls to action,
contact points

© 3M 2021. All Rights Reserved. 3M Confidential.
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Sub-Brand Design Hierarchy

Employing zones based on role

Brand Marquis m
- 3M brandin
- Sub-Brand ° S u b - B ra n d

- Generic Descriptor
Generic Descriptor

Selection/Differentiation

Anything that aids selection from within
same line or from competition

Brand Experientials

Anything else that enrichens and
completes the brand experience

Logistical/Technical
Quantity, cautions, calls to action,
contact points

© 3M 2021. All Rights Reserved. 3M Confidential.
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3M + Generic Descriptor

Some brands capitalize on the equity of the Iconic 3M brand
and are entirely reliant on 3M product brand assets.

They “empower success every day” by providing the tools
customers need to confidently carry out their tasks and
delight their customers. We help them get the job done
correctly and efficiently the first time.

oLire vait esse

LU FULETT VE STV IFTLTE POAP T ST ET 7 Wiy

IOSESHE EOTTEPUTE W ST,

Vertical treatment Horizontal treatment
X 2K 2. X, X

X is equal to 1/2 the height of the “M” in

.7V (| theaMioge #YM W | General Purpose
\ (—. 3M logo and product name are left aligned. \ Al _Adheﬁile e )
I

Ix ‘

Yo IOLVDF SF L IHFUD 8 83 COMMODD CoNISOFEIIL

T e e e s e Product name should be typeset to fill the height PR
:Genera] Pu rpose: of the 3M logo and use a 1.1 ratio for leading.
Ad_hQSjVB_ gggggggg | Font is set as 3M Circular book or bold. X is equal to 172 the height of the “M” in the 3M logo.

Single line text should use the same text size
as if it were two lines of text.

Product name should be typeset to fill the height of the 3M logo and use a 1.1 ratio
for leading. Font is set as 3M Circular book or bold. Leading is set as 1.1 of font size.
Single line text should use the same text size as if it were two lines of text.
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3M logo and product name are separated with a rule. The rule is 0.5pt thick and
1.25 times the height of the 3M logo. The rule is centered horizontally with the 3M logo.
The product name is left aligned and is centered horizontally with the 3M logo.

Examples above show a logo height of 26pt.
Font is set at a size of 13.77pt with a leading of 15.15pt.
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3M + Label + Generic Descriptor

3M + label brands apply to all other existing product
trademarks that do not meet the definition of any other ——
category. I e

TMs in this category will be reviewed according to global

sales, investment and awareness in order to determine §§ N
. . X 8 N
future direction of the TM. i -§g§
N ‘g&
N Y
R
N EQ&
&) §a§
2 . IR
Vertical treatment Horizontal treatment ¥ §§‘-§
3 ;
X X X, XX, R
r P X is equal to 1/2 the height of the “M” in the 3M logo. et : §‘ 5:2%
r = o L 7 e T R Tt ™ N
w : 3M logo and product name are left aligned. m ‘Sterl-Drape : §§ E §
| \ . . " g Y s
Eanninam— | X Product name should be typeset to fill the height i i ’§urglcal FJlm 3 § .§‘ §§
e s St ™ of the 3M logo and use a 1.1 ratio for leading. i E § _§: '\§
Sterl- Dra pe Font is set as 3M Circular book or bold. Ny § g\r
. . 4 N
Surgjc--al— Film Single line text should use the same text size Xis equal to /2 the height of the "M" in the 3M logo. §§§ E §§
st werE i Incafiet Product name should be typeset to fill the height of the 3M logo and use a 1.1 ratio ‘\: § §§
for leading. Font is set as 3M Circular book or bold. Leading is set as 1.1 of font size. § Q
Single line text should use the same text size as if it were two lines of text. §§

3M logo and product name are separated with a rule. The rule is 0.5pt thick and
1.25 times the height of the 3M logo. The rule is centered horizontally with the 3M logo.
The product name is left aligned and is centered horizontally with the 3M logo.

Examples above show a logo height of 26pt.
Font is set at a size of 13.77pt with a leading of 15.15pt.
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3M + Sub-Brand + Generic Descriptor

With 3M + sub-brand, 3M is the leading brand, but the Sub-brand is required to
bring unique equities to the market that the 3M brand can’t or shouldn’t.

They are equally reliant on the 3M and sub-brand’s product benefit promises and
equities.

Both brands are important in the purchase decision process, but 3M is often the
primary driver.
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3M + Sub-Brand + Generic Descriptor

Vertical treatment (left or center aligned)
X 2X

[ 1 [

Xis equal to 1/2 the height of the “M”

, | inthe 3M logo.
w 3M logo and product name are left aligned.

The large font is the same height as the “M”

N x
' ™ in the 3M logo. The small font equals 1/3 the
o n = j point size of the large font (rounded to
b . A - . o nearest 1/2 point size). Large font is set as

G b ote | 3M Circular bold. The “TM"” and the small
Laeneric Lescriplor : | fontis 3M Circular book.

}
{
N
N
i
N
S
N

© 3M 2021. All Rights Reserved. 3M Confidential.

Horizontal treatment
X 2%

—

3M | Bond-X"
: ‘ D B R
-SSR SR . _| _Generic Descriptor _ _

e

X is equal to 1/2 the height of the “M"” in the 3M logo.

The large font is the same height as the “M” in the 3M logo. The small font equals 1/3 the
point size of the large font (rounded to nearest 1/2 point size). Large font is set as
3M Circular bold. The (TM) and the small font is 3M Circular book.

3M logo and product name are separated with a rule. The rule is 0.5pt thick and
1.75 times the height of the 3M logo. The rule is centered horizontally with the 3M logo
and the product name.

Examples above show a logo height of 26pt.
Large font is set at a size of 35pt. Small font is 12pt.
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3M + Sub-Brand + Generic Descriptor

Vertical treatment (left or center aligned)
By ¢ 2x

1 [ 1

X is equal to 1/2 the height of the “M”

in the 3M logo.
m 3M logo and Sub-brand logo can be left aligned

ix or centered. Design expertise should be used when

iBond-x: il

' Generic Descriptor

deciding its alignment.

The spacing between the 3M logo and the
Sub-brand logo can range anywhere between
1/2 X = X. Design expertise should be used when
deciding its spacing.

The relationship between the 3M logo and and
the Sub-brand logo should be an approximate
60% / 40% visual relationship. It should be
understood that 3M is the primary brand and the
partnering logo is a sub-brand of 3M.

© 3M 2021. All Rights Reserved. 3M Confidential.
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Horizontal treatment
X 1 1 X ; X

Bond-X

Generic Descriptor

|
J L
|
|
|
|

|
I
| T e |
| |

X is equal to 1/2 the height of the “M” in the 3M logo.

The relationship between the 3M logo and and the Sub-brand logo should be an approximate
60% / 40% visual relationship. It should be understood that 3M is the primary brand and the
partnering logo is a sub-brand of 3M.

3M logo and Sub-brand logo are separated with a rule. The rule is 0.5pt thick and

1.75 times the height of the 3M logo. The rule is centered horizontally with the 3M logo
and the product name.
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Iconic Brand + Generic Descriptor

lconic brands have a distinct promise
and a different purpose than the 3M
product brand.

These brands function as a top driver
of the purchase decision.

The promise and equity of these brands
also build awareness of and equity in
the 3M corporate brand.

© 3M 2021. All Rights Reserved. 3M Confidential.

| 5:0!{%,’

.I

/]

Nz

Post-it®
Notes Cube

17



High-potential Brand + Generic Descriptor

High-potential brands are unique and

have a distinct brand promise offering a ; d=
different purpose than the 3M product @J
brand.

. . Nexcare
The promise and equity of these brands e
build awareness of and equity in the 3M lm
corporate brand through endorsement. \Ue

Painter’s Tape

We are committed to accelerating the
growth rates of these products (versus
the market) to achieve lconic status.

© 3M 2021. All Rights Reserved. 3M Confidential.

Damage-Free Hangir
Holds Strongly + Removas Cleanly

Command™
General Purpose Hook

18



Unaffiliated Brand + Generic Descriptor

To compete in lower tiers, a fighter
brand may be needed to block or
compete in an entry-level position.

A portfolio of fighter brands (e.g. Transp:
Highland™) should be used in these Tape
situations to replace inappropriately
branded 3M products.

Unaffiliated brands also include
acquired brands that have not been
transitioned to the 3M brand family for
strategic reasons (e.g. Meguiar’s).

Highland™
Transparent Tape

© 3M 2021. All Rights Reserved. 3M Confidential.


http://www.dickblick.com/products/3m-highland-transparent-tape/

Packaging
Elements

Generic Descriptor
Environmental Information
Features & Benefits
Instructions for Use
Package Inserts
Safety/Hazards

Product Ingredient Listing
Country of Origin

Bar Codes

Package Contents Statement
Multilingual Packaging
Copyright Notice



Generic Descriptor

Generic descriptors are an important part of managing our
brands and communicating effectively. They communicate
our brand proposition as well as the features and uses of our
products. Choose a product name that describes the product
and embodies the trust, leadership and quality of 3M.
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Standards

Generic descriptors must be used with trademarks to
clearly describe the product and necessary to legally
protect the trademark.

Use simple, descriptive words, not jargon, so customers
can quickly compare products.

Choose words that are clearly understood by customers
worldwide.

Avoid special characters (dashes, asterisks, slashes,
commas).

Do not use product numbers for a name.

Use full words and avoid acronyms and abbreviations
(double coated vs. DC).

Capitalize only the first letter of each word in English and
for most other languages except French, which uses
uppercase for only the first letter of the first word.

Use a generic term (tape, ribbon, film), perhaps combined
with generic adjectives (pressure-sensitive), for a product
name, so it is readily understood.

21



Environmental information

3M encourages the use of responsible environmental marketing claims on 3M product labels and packaging.
Certain types of environmental marketing claims or symbols can be misleading to 3M customers or the general
public, even though they may be technically accurate. This is a sensitive area, both legally and politically. Click
on the Environmental Marketing Claims Guide to view more detail on Types of Claims, process to obtain new

claims and related training.

It is important to follow your divisional approval process for all environmental claims stated on packaging.

© 3M 2021. All Rights Reserved. 3M Confidential.
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http://3msource.mmm.com/wps/myportal/3M/en_US/Sustainability/Claims/

Features & Benefits

Listing a product’s key benefits on its label helps support the
brand promise and can help differentiate the product from
others, while reaching out to customers seeking those
particular benefits. Examples include: “Cleans Quickly” and
“Easy-to-Use Foaming Action.”

Place emphasis on features and benefits that truly provide
influence and differentiation.

© 3M 2021. All Rights Reserved. 3M Confidential.

Note:

Claims such as “New and Improved!” or “Free!” are
called violators because they compete with the label
design for attention. When a violator must be used,
make sure it effectively supports the brand promise or
product positioning and does not interfere with the
design of the package.

Any claims on the package must be legally
substantiated through lab testing. Any comparative
claim against another product (including an existing
3M product) will require a qualifier somewhere on the
package. Examples include “20% More*” with the
qualifier “*than our regular product” or “Holds
Longer*” with the qualifier “*than the leading national
brand”. Again, the lab responsible for the product
must have tested the claim and have the results of the
testing on file.

Work with your Tech Service and Legal
representatives to ensure any benefits and claims are
accurate and verifiable.
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Examples:
Works-in-progress



Packaging Graphics

Primary Surface Hierarchy:
1. Brand
2. Product Name/Languages

3. Selection Criteria (order varies)

- application

- formulation

- features/benefits
- product image

- quantity

- model#

4. Weights & Measures

Other Required Information:
e Instructions

e Safety/Hazards

e Contents/Ingredients

e Barcodes

e Legal Statements

e Country of Origin

e Sustainability

e Business Address

e Warranty

© 3M 2021. All Rights Reserved. 3M Confidential.

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

Simple indicator bar

2@/ E 6EI/D
Trifecta:
e 3M logo (not the tagline) in upper left

e All type typically left-justified, no all-caps

e 3M Circular font

e White or black type only, on same background

e Any of the 3 shape styles used per guidelines (or none)

e Photography/Illustration in-style

e Trifecta color palette

e Background/base can be any Trifecta color or an image

e No tints or shades of color

e No new visual languages (circles/hexes/chamfers/waves)

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

| 2010 6E/@

Generic Product Name
Générique Nom du produit
Nombre genérico del producto

ZiZzze~ Simple indicator bar
Helps usors determine

) when o changs fiers.
-

6055i
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EU CHIM

Concepts

Colors

GRIT

Fine

FORTOOLS
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Icons
GRIT DURATION
GRT I MEDIUM @' L A S T S
z20 150 =~ 15X
cRTMEDM  — 1,5,%(5: LONGER*
USES

464 90 9

ROLL  FOLD SHAPE

SO N N

MATERIAL PROPERTIES

WOOD  METAL o \g
7N
+ +
. o
2 Wet/Dry Clog
N

Surfaces Resistant
WOOD  METAL PAINT

'v & B aaa @&:
OISl -

Waad  Paint Metal

Emotional Pictures
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EU CHIM

Concepts

Product Name

Grit color code
Duration icon
Grit

Main features pictures

Plus
Number of pieces

Materials

3M Brand

Product Name
Grit color code

Duration icon

Grit /intensity scale
Main features pictures

Plus
Materials

Emotional - A
i,

b8 uita Flexible

Sanding Sponge

Ultra Flexible

Sanding Sheets

177 mm X 114 mm

-

<

b L» ;
% B

: sl 0%
me

Glog
oo ot Metal  Wood Surtanet  Resistont

Functional - C

Ultra Flexible

Sanding Sheets

GRIT | MEDIUM

Number of pi
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Quick Change
s Sanding Block  ss-eorm
Quick Change
Sanding Paper ’ o
230%BO.mm

ey,

Quick Change

SuickiCharige Sanding Block

Sanding Paper

%o @

Sanding Boar

1 IR

Quick Change
Sanding Board

Quick Change
Sanding Paper
230x80 mm

8o & P

GrricoansE

Quick Change
Sanding Paper
260%80.c0m

Quick Change
Sanding Paper

Quick Change

Sénding Paper
230%80.mm

i

ERr—

et ] r\;‘I‘b

=

Quick Change
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Concept Draft

Global Avagard™ Brand Example : US Label

Use: .
3M Avagard Sub-Brand
Logo Lock Up

Avagard

Surgical and Healthcare
Personnel Hand Antiseptic
with Moisturizers

Contains: 1% Chlorhexidine Gluconate
Solution 61% w/w Ethyl Alcohol

EXP 2016-07-28

Left Side of Label is White

Kills greater than 99.999% of harmful bacteria
in 15 seconds (in vitro). Fragrance-free.

Drug Facts

Active ingredient Purpose
Ethyl Akcohol, 61% wiw, Antiseptic
Tses - -

- ngtant hand antsptic todecrease bacteria o te ki
recommended forrepeted use

Warnings
Flammable, keep away ffom fir or flame, For external use only.

k a doctor
Keep out of reach of children, Fswallones Tight vy,

Directions Apply o lean, dryhands d
andfnges Rub orto hnds unt
Supenise chidren i the us ofthis product

Other information store at2025°C 68 77F)

Inactive ingredients benenetn-10, berenylelconol, C2040 pareth-24,cetylpaimitate,disosropyt
dimer dingete dimeticone, gycern polyetyene gy, saulne vater
Questions? cal1-800-228:3957 (Monday o Friday 7AM - 6PM CST)

Avagard”

Instant Hand Antiseptic
with Moisturizers

Contains: 61% w/w Ethyl Alcohol
Destroys Bacteria. Not Your Skin.

16.9 fl 0z | 500 mL

16.fl 0z | §00 mL

© 3M 2021. All Rights Reserved. 3M Confidential.

0

07387750863

~
Made in U.S.A. of globally
sourced materials for
wl 3M Health Care
2510 Conway Ave,
St. Paul, MN 55144
www.3M.com
3M and Avagard are
trademarks of 3M.
©2013, 3M. All rights reserved.
Patent: 3M.com/patents

34-8708-4579-8

3M
Avagar

Foaming Instant
Hand Antiseptic w
Contains: 70% v/v Ethyl Alcohol
Latex glove and CHG compatil
Fragrance-free

Drug Facts

Right Side of Label Use:
Trifecta Design Element
Yellow & Green Mesh

Visual Formulation ldentifier:
Colored Square or Rectangle
with white outline over-lapping
Trifecta Mesh

Active inqrediem
Ethyl Alcohol, 70% viv (62% Wi ..

Uses instart heatfcare personnel hand antiseptic to reduce
bacteria that potentially can cause disease ® instant hand

9

Drug Facts (continued)

When using this product keep out of eyes.
If contact with eyes occurs. rinse promptly and
thoroughly with water.

Stop use and ask a doctor if significant irtation
or sensilizalion develogs.

Keep out of reach of children, If swallowed, get
medical help or contact a Poison Control Center
Tight away.

Directions Apply to clean, dry hands. Apply
sufficient amount to thoroughly wet all surfaces of
hands and fingers. Rub onto hands until dry.
 Supervise chidren in the use of this product
Oiher information Store at 20-25°C (68-77°F)

Inactive ingredients denalorium benzoate,
PEG'PPG-18/18 dimethicone, PEG-23M, waler

07387 77281

7

antiseptic to decrease bacteria on the skin o for
repealed use

Warnin
Flammable, keep away from fire or fiame.
For extemal use only. >

1.6 floz |50 mL 9320A

Made in Canada for
wl 3M Health Care trademarks of 3M.

2510 Conway Ave. © 2015, 3M.

St. Paul, MN 55144 U.S.A. All rights reserved.
1-800-228-3957 Patent: 3M.com/Patents
3M.com/infectionprevention 34-8716-8042-6

3M and Avagard are

J
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Concept Draft

Automotive Polytape

[EEF] 36338
BO-4560-8510-4

Automotive Polytape
Automobiles ruban en plastique
Automotive Kunststoff-Klebeband

Mastro in plastica per auto
Cinta Automotriz con Respaldo Plastico

Stuight tese: » Debchiv ure droites
Cierads abewiinn » Stugpe neto
Flasicks rictis

@ Highly cosforsaliie + Trin sk
fiibig » Elew
Altasuite conformabe

[=] 36338
80-4550-8510-4

38 mmx 55 m

w6l [ 6{/ P el

5 D0 51131 36338 5

Ty chian removad » 7
@ jours » Rekatundslon enifarnbar innahalb ven 7 Tugen
Fimotions pubh o a 7 giorni + Refiro Ravpic an 7 diss

B ———
e e Wi Can e s priben / g
T Harad i I budiches e mguriatas

@:é 3100003684
= 34-8717-5603-6
omim

Automotive Polytape
Automobiles ruban en plastique
Automotive Kunststoff-Klebeband

Nastro in plastica per auto
Cinta Automotriz con Respaldo Plastico

Straight tear + Dibchisuse droites
Gerate alvwiion » Siragpe netls
[em—y—

®

Highty conformatile + Irnwh
.

iy

U R————

Wirter ool Bucking » Bunoortinmper miabie
Waiserdichl » Seppon inpemibie
[

Piabde

Techay cluan rersowal & Rotait sans risdus duss

a7
TTagen

[=] 36338

38 mmx 55 m

6 | 6 /@] el

5 00 51131 36338 5

jeurs + Rl

T s

Tiows o 7 glewsd »

ST —
WAk s o e o ekt | R

T Kk 1 B sl g Faziican
s nasiunulls i bnpuriasions, {Hazhs as Co sl
a8 partes rmcisaniia o b

© 3M 2021. All Rights Reserved. 3M Confidential.
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Concept Draft

3M™ Red Dot™ Electrode

© 3M 2021. All Rights Reserved. 3M Confidential.

3M 10 )/ o 10622 x

Red Dot™ Electrode

1 Resting EKG Electrode 7 EKG-Elektod fér Diagnostik —

2  Electrode pour ECG de Diagnostic 8 Huvile EKG-elektrode pr—

3 EKG-Elektrode fiir das diagnostische 9 Hvilende EKG elektrode —_—

Ruhe-EKG 0 Lepo-EKG -elektrodi ————

4 Elettrodi per ECG Diagnostico - Eléctrodo para EKG —

5 Electrodos ECG para Diagnéstico = HAektpoSio Atayvwotikou HKT —

6 Diagnostische E.C.G.-elektrode Ly FEy MOERBEEEE —_—

Ag/AgCI ® A @ =

e e —

2 3 30 Single Use  Caution, see Not Made With ~ —
Only  instructions for use Natural Rubber Latex

iLve-21/8-VE

\HOD'WS

1S6€-82¢-008-1

PPISS NN ‘Ined 35

“aay Aemuo)) 0162

Aueuwsay) ‘ssnaN 5Ly 2120 yyesy WEM

| 1g-Zinyag-ped Aqysn utspepy
ssauisng aJe) yjjeay

HqWD puejy253n2g NE 3)

(01) 1 07 07387 19545 5

|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
|
i
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Concept Draft

IATD Product Labels

)

EOEEEE®

."m®
(&) Scotch-Weld™

Product Name @

GMi8 © Clear

# 1ot Bullst
# Znd Bullet
» 3rd Bullet

38 LD, N 00-0000-0000-0 Lot
34-0000-0000-0 U By:

°50 mL / 1.69 fl oz

] ] & T} Cumasa
wmmwﬁaﬂﬁumwmm
PRICALTICNARY STATEMENTS: Co nok i be vapor. Wear ¥ th "
s predacdan. Do nad s, deink aramcins sebar uaing 1 s prodack, ek 152 mugve e besding.
Canamdbl s sork choibg vl el b alzwssiool of Ihs werkziece Bz ocksd ap oF conlara
el vndn war v aezavancs i sopicu='s keal, regzax, sed raleral ragelaiors. Frpe—

WEEPOMSE: IF IMHALED: Bemaows pand o frash ok o] baag corvorts b1 brasdeg, IF ON SO0 (or

v, wnd sy a2z, Contham dwing.
=l & doctar, ¥ akis brkuiza or sk cczare Gt | alavian Wash sondevicaled clolbing bz
s, |7 SARLLOVWIED: Plss mowth. Do NOT inducs vemiting. Gl resdical sttamizs Fyza sl crasl.
COMPOUNDS (VO Sk =8 piL laia witsran s syl componda, Prodkuct iz baussd
4 g s

CHEECTICNE FOR UBE: Chaas wvd Sry prtua revevs £, gosss and ol Appiy sdvaaies 50 caviecd som.
ol saarinia pa, rani ez s e 8 Zhaskes senvy arrers ha § e Sa ben e Aedarls
S

for
VR EANTY AR LIMITATICH OF LAABLITE I s bu o defect in this pradas, yoursciosss semedy shal
= W0 07 on

COMDITICNG INCLUCHNG AIVY IWPLIED WARRAAT ¥ ORf CORDITION OF MEECHAMTABLTY Cf
FITMESS FOF A PARTEIULAR PUEFOSL I will 5t ba labie dar sy indioact, spacul or conssquants |

dbrangs ‘satec tc the Les o il prock

P Rabin ol ERATTROSETIM, P
el Eabity Ifomirtca, ‘
Plamsa et Sty Dwta Svmat o call

o

T LD B D2-0000- 00000
34000000000

I:II:IDCIIII:II:ID]ln
o

00 09

3M Laga (22 pt Typs)

Trademark (22 pt Type)

Generio Deseriptor (12.75 pt Type)
Part Mumber / Color (17.5 pt Typa)
Bullsts (8 pt Typs)

3M LD. No._ Area (7 pt Type)

Measuraments (13 pt Typs)

© 3M 2021. All Rights Reserved. 3M Confidential.

@ .
(8)Scotch-Weld™

Product Name

m

» Ist Bullet
= 2nd Bullet
= 3rd Bullet

210, N 00-0000-0000-0
F| ) 1224567800 Lot

00-0000-0000-0 Usa By

50mL /1.69 floz

e ™

3M
Scotch-Weld™

Product Name

GM18 Yellow

#1st Bullat
» 2nd Bullet
» 3rd Bullet

3 1.0, N 00-0000-0000-0
1234567890 Lot.
00-0000-0000-0 Use By:

50mL /1.69 floz

00 09D

Scotch-Weld™

Product Name

= 1st Bullet
= 2nd Bullet
= 3rd Bullet

M LD M. 00-0000-0000-0
EASETESO
00-0000-0000-0

'3m
Scotch-Weld™

Product Name

GM18

» st Bullet
* 2nd Bullet
® 3rd Bullet

3M LD M. 00-0000-0000-0
2A456TRD0
04-0000-G000-0 Usa b

Scotch-Weld™

Product Name

GM18 Purple

15t Bullet
= 2nd Bullet
= 3rd Bullet

3M LD Na. 00-0000-0000-0
EIMEATESG

00-0000-0000-0 Use By:

S0mL /1.69fl oz

00 09

Scotch-Weld™

Product Name

GM18 Clear

» 15t Bullet
» 2nd Bullet
» 3rd Bullet

3M LD, Na. 00-0000-0000-0
2345670

00-DO00-0000-0 Use By:

S0mL /1.69fl oz

00 09

EOOEEE®

»1st Bullet
# 2nd Bullet
# 3rd Bullet

Scotch-Weld™

Product Name

M 1D, Mo, 00-0000-0000-0
RAASETEND Lot.
00-0000-0000-0 Usa By

S0mL/1.69fl oz

00 09

3M Lege (18 pt Type)
Trademark (18 pt Type)

Generic Deseriptor (10 pt Type)
Part Number / Coler (14 pt Type)
Bullets (6.5 pt Type)

SMI.D. Ne. Area (5.25 pt Type)

Measurements (8.5 pt Type)
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IATD Product Labels

Vinyl Tape
Ruban de vinyle
Cinta de Vinilo

Yellow * Jaune » Amarillo

PH &
u||511 |
,

3.757

2863

15°68863 " a
2IN/PO x 36 YD/V
50.8 mmx32.9m

Green » Vert » Verde

I". PN EB883
N\ ¢ ||5| ||||| l!!ssa‘: 8
VSN 2IN/PO x 36 YD/V
\“:-f 50.8 mm x 32.9 m

Light Green / Green - Trifecta

© 3M 2021. All Rights Reserved. 3M Confidential.

Vinyl Tape
Ruban de vinyle
Cinta de Vinilo

Blue « Bleu = Azul
EB8E:

PN 3
u||5‘l‘|‘
,

i

STE8863 0
2IN/PO X 36 YD/V
50.8 mmx32.2m

[ Ruban de vinyle
| Cinta de Vinilo
Elack » Moir » Negre

| milﬁam3
||5, 115

= mm
A

3|
IﬁSSﬁS||| E

2IN/POx 36 YD/V
50.8 mm x 32.9m ;

[

Medium Grayscale - Trifecta

e
-

RSN ——

Vinyl Tape
Ruban de vinyle
Cinta de Vinilo
Blue » Bleu = Azul

|5

PN 68883

] H||$‘ 1 15|6336J

Light Blue / Dark Blue - Trifecta
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Concept Draft

3M™ Dental Flosser - China

© 3M 2021. All Rights Reserved. 3M Confidential.

O

SCSHERAS BN / TEA

s T et

Disposable Flosser

HFREER TE . WHTFHEE .
FETRUINE.

Tk

WET ARG . BT
DRT/LERWBE,

=3, ¢ bl

MEFET. FERTES  WERCER | DRETE, e TR ST,
BN, . 0 . WUAEHER | SR ET SRS | LN
[EiE i

P EETR - M

2l - 150%

il - LR, RN

FEih - el

FEHAm - S5

SFEAMRHS Ak (F/B/H)

S - GRAENLT AR AR
St - SRR GRS — oS SeEL], 15B16H
M - BAREESLT il ( 55 ) EREERS AL

that - SE (S ) BRI E RS S S B IEANE
BT - (86-21)62753535 WGt HE

IMERMMRMETS. LM - httpo//3M tmall.com/ DO0NOMI0000000
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Concept Draft
Marine Polishes

« 3.245" >

Cut / Corte Gloss / Lustre

VAN
BOAT

Perfect-1t™ Gelcoat

Heavy

Cutting Compound

,8C89

» Works Great on Boats, RVs,
& Industrial Gelcoat
» Cuts through Heavy Oxidation,
Scratches, & Other Defects Fast
o Stays Wet Longer =
Use Less, Easier Cleanup

CAUTION. mAY IRRITATE NOSE AND THROAT.
Read carefully other cautions on the side/back panel.

1 QUART (32 FL 0Z) 946 mi 102

© 3M 2021. All Rights Reserved. 3M Confidential.

Most Advanced
System for Perfect
Gelcoat Finishes

Cut: Perfect- ™ Gelcoat Heavy

For best results, use with Perfect-It™
Boat Wash & Perfect-It™ Boat Wax

e
- - i

Perfect-1t™
Gelcoat Heavy
Cutting Compound N
Perfect-t™ Galcoat Heavy Cutting Compound is

designed fo remove P800 énd finer sand screfches
with a 3M™ compounding |t is designed to work
over a broad range of cl . The non-gritty formula
wiorks on ail types of marin, RV, and industrial geicoat
surfaces, leaving an extremely fina finish with ea?
clean up, To reduce time refine sanding
marks with 3M™ Trizact™ 1500 before compounding.

CAUTION. MAY IRRITATE KOSE AND THROAT. I
PRECAUTIONS: Avoid breathing dust or vapor.

Use only with adequata ventitation. Do not swallow. [
Wash thoroughly handiing. Close container

after each use.

KEEP OUT OF REACH OF CHILDREN I

CONTAINS: Water (7732-13-6); Aluminum Oxide |
-Fibrous) (1344-28-1); Hycrotreated Light

3 ¢
Sorbitan Moncaleate (9005-65-6); White Mineral Ol |
troleum) (8042-47-5); Polymer (Trade Secreti;
yoerin (56-81-5).

FIRST AID INFORMATION: Inhalation: Remove person |
to fresh air. if you feel urwell, get medical attention,

Skin Contact: Wash with soap and water. if |
signs/symptoms develop, gat medical attantion.

Eye Contact: Flush with laige amounts of watar.

Remove contact lenses if exsy to do. Continue ringing. |
If signs/symptoms persist, yet medical attention,

|f Swallowed: Rinse mouth. Do not induce vomiting.

If you feel unwell, get medizal attention. |

VOC INFORMATION: VOC appraximately equal to or
Iess than 14.5%, 167 g/L or 1.4 Ibgal ;sxdudinq
axempt compounds) and 323 g/L or 2. (less ]
water and exempt compounds). Please consult Federal,
State and Leoal Regufatione.

Warranty & Limitation of Liability: If there is a defect
in this product, your excluswe ramedy shall b2 product
replacement of refund of the purchase price. |

MAKES NO OTHER W, ES OR CONDITIONS,
INCLUDING ANY IMPLIED WARRANTY OR CONDITION OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR I

PURPOSE. 3M will not be lizble for any direct, indirect,
special, incidental or consequential damage related to
e use of this product. ]

P2 & p
)2 b\ A’

%
60 cm X 80 e [200-2000 R

Directions for Use: Prior to comgounding, wash surface
using 3M™ Boat Wash (PN 09035). Shake this product well
bafore using. Compound between 1200 and 2000 Max.
RPM using 2 butfer equipped with 2 3M™ waol o 3M™
foam compounding pad. 1, Apply enough material to work a
2'x 2" area with a thin film througsout the buffing procass.
The prodact is designad to be us:ed wet and buffed with a
thin fim. Imgortant: If too much cxmoound s applied to the
surface, product may create a hesvy film that recucas
wiorkabilfy, ¥ this occurs, remove excess material from
both pane! and pad surtaces. Spur butfing pad as
necm#, 2, Stant Mﬁrgg with medium pressure, For
optimal finish, as the product begns to dry, reduce
pressure at and of buffing cyele. ot can be buffed or
wiped dry. 3. Use a soft cloth 1o remove any residual film
and/or sling before maving on 1 sncther paned or before
polishing, 4. For added protectionapply 3M™ Boat Wex
(PN 26113) after compounding is complated.

Note: Do not apply to & warm surlace or in direct
sunlight. Do not dilute, Follow gelcoat manufacturer
recommendations for application and curing. Gelcoat
age and condition will affect refinshing methods.

Insert scannable UPC code

e




C3SD Packaging System

92
Cavilon™

Moisturizing
Hand Lotion

4 CHG compatible
—Hypoallergenic

— Latex glove compatible
< Moisturizes between
hand washings

Fragrance  Latex-Free

2US. fl.oz./59mL Free

www.3M.0omsCavilon

€201, M. All rights recarved. Tous droits réssrves.

ilon™ No-Rinss Skin
lesnsing needs. / Une
sysntpour la peay sens
Fincontinance et pour

Inanser or water. /
ians ringage Cavilon™

anser. / Voporiser la
Cavilon™ 3
ol or scil. Rinsing is not
pra pour enlever lurine,

thicane, Polysorbate 20,
Propylene Glyaol,
wm EDTA, Citric Acid.

M F3M. Usad
3M et Cavilon

licancs su Censda.
34-8708-5245-0

(01) O O7 07387 44696 3

E exeld

338
Cavilon™

No-Rinse Skin Cleaner
Nettoyant pourla peal sans ringage

=-Helps control'odor 7 Aide & maftriser les odeurs
~+ Cleans and conditions/Nettoie et revitalise

— For incentinence and-other skin care / Pour
I'incontinenee et le< autres soins de la-peau

8U.S. fl. oz. / 236mL e e

© 3M 2021. All Rights Reserved. 3M Confidential.

Intended Use:

A lipid-rich cream specially formulated to
maisturize dry skin. Softens and replenishes
rough, cracked or scaly skin. ldeal for
individuals with diabetes or other dry skin
conditions.

Directions:

1. Apply 3M™ Cavilon™ Extra Diry Skin
Cream liberally as needed and massage
imto skin.

2.Individuals with diabetes should avoid
applying cream between toes.

CAUTION: For external use only.
Avoid contact with eyes.

Ingredients:

Water, Glycine Soja (Soybean) Qil, Glycerin,
Emulsifying Wax MF, Glyceryl Stearate,
Dimethicone, PEG-40 Stearate, Zea Mays
{Corn) Oil, Avena Sativa (Oat) Kernel
Extract, Ascorbyl Palmitate, Tocopheryl
Acetate, Panthencl, Propylene Glycol,
Butylene Glycol, Tetrasodium EDTA, PEG-8,
Citric Acid, Meathylparaben, Fragrance,
Diazeolidinyl Urea, Propylparaben.

I |
]
— )
—
—
1

wl Made in US_A_for .

3M Health Care

5t. Paul, MN 55144-1000

1-800-228-3957

www. 3M.com/Cavilon

@ 2010, 3M. All rights reserved.
3M and Cavilon are trademarks of 3M.
34-8705-6853-1

4 U.5. fl. oz. / 1BmL

3M
Cavilon™

Extra Dry Skin/Cream

— Softens and replenishes tough,
cracked or scalyskin

— Lipid-rich formula lasts24 hours

— Hypoallergenic

— ldeal for diabetic foot care

3386

@

35



Concept Draft

C3SD Packaging System

3M
Tegaderm™

10 cmx25cm
Transparent Film Dressing Frame Style

® FTHA—LMNTZARTFTL R LYY
Pansement Transparent Adhésif avec Cadre de Pose &0 BfMHE o

Transparentverband mit Rahmenapplikation
Medicazione Trasparente con Cornice

Apésito transparente con marco de aplicacién
Transparante folie met aanbrengframe

Curativo transparente com moldura de aplicagdo
EmiBepa Mdapavou @iy ps Kopuila
Mpozpauxan nneHoYHaRA Haknelka © paMkoit
@8 Seffaf Film Ortil — Pencere Sistemli

w YF FTEBEHY

283006038

L
c E_u ii oy sererw. 3hl.com/ Tegadesm
9 SO TRIMNID. || e ®
€013 0 O7 O7387 12860 9 2610 Conwary Ave. 3M and Tegadenm are trademarks of 3.

Carl-Sehurz-5tr. 1
41453 Neuss, Germany

rid L3 5 ¥ ET = [ oc 8 3 ;l. - £ 3 Lid B o + o L] 8 L @ L] ¥ £ = b -
vt ot st oot o oo oot ool o o ot o o o o o o o o o ot o ot ot o

5t Paul, MM B5344  Used undar license in Canada. LowFm Dofd  Conmtesfpeemgs  Carlen s
il i Raso s domajod cpen bk brs

3M
Tegaderm=

STERIE_| R ]

4inx10in
10 emx 25 ecm

1627

@ Transparent Film Dressing Frame Style @ THA—LMRNTFVARTLY K RLY 22T
@ Pansement Transparent Adhésif avec Cadre de Pose @ EREH
®® Transparentverband mit Rahmenapplikation @ Yz FHIUF
@@ Medicazione Trasparente con Cornice
@& Apésito transparente con marco de aplicacién
@) Transparante folie met aanbrengframe
@) Curativo transparente com moldura de aplicagéo
@ EniBepa Audpavou PP pe Kopvida
@ Mpo3payHan NAeHOYHaA Haknelika ¢ paMKoii
@  Seffaf Film Ortil — Pencere Sistemli ®
C
MM &2 zemm. e
5M Health Care ©2012, 3M. Allrights reserved. - Healt:‘g:fe ;:siner:i
(01) 0 07 07387 12860 &  2510ComwayAve.  3M and Tegaderm are trademarks of 3.
St Paul, MN 55144 Used under license in Canada. Carl-Schurz-Str. 1 otusolpackage G e
1-800-228-3957 Utilisées sous licence au Canada. 41453 Neuss, Germany e damaged or opan - nstmctions fur e

Lot o o ot o oo o o o ot o o oo o oo ot i

—

—I
28
[\ ]
(o B
()]
q
3
F]

Transparent Film Dressing Frame Style

Pansement Transparent Adhésif avec Cadre de Pose
Transparentverband mit Rahmenapplikation
Medicazione Trasparente con Cornice

Apésito transparente con marco de aplicacion
Transparante folie met aanbrengframe

Curativo transparente com moldura de aplicagéo
EmiBepa Mdpavou Ouhp pe Kopuila

Mpospaunan nneHoUHan Haknelika C pamKoid
$effaf Film Ortli — Pencere Sistemli

C €ooss

wrorvs. 3W comi Tegaderm

—RLLELLLLED

AN

@® FHL—LMRTART LY~ RL Y2 Y
@ ERME o
W Yz FT EE =M

n WS A by
o3 Haalth Cars & 2012, 3M. Al rights reserved.

[ERE 3M Deutschland GmbH
Health Care Businass

€013 D 07 07387 12860 9 Y Ave.
St Paul, MN B5144 Used undar license in Canads.

Fid &% 5T T ET = z o L3 B £h ) L] @ " & = [ o L] B T3 L] Ll ¥ £ z 1 -
v oo ot o o o o ot o o o oo o o o oo o et o

‘Carl-Schurz-5ir. 1

Lsfn DiMot  Donotusafpeeiags  Condensed
41453 Neuss, Germany Fass lssnagede oen

=T

/.

© 3M 2021. All Rights Reserved. 3M Confidential.
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Concept Draft

C3SD Packaging System

Steri-Strip™
Elastic Skin Closures

Yainx4in
6 mm x 100 mm

E4546™

© 201, 3M. All rights reserved.
34-8708-3591-4

3M and Steri-Strip are trademarks of 3M. Used under license in Ganada.

Steri-Strip™

Elastic Skin Closures

[ STERLE [R |
Is inx 2 in
12 mm x 50 mm

E4549

© 2011, 3M. All rights reserved.
34-8708-3573-2

3M and Steri-Strip are trademarks of 3M. Used under license in Canada.

© 3M 2021. All Rights Reserved. 3M Confidential.

—— -

Yainx 4in
& mm x 100 mm

E4546™

Steri-Strip™
Wl /Blend Tone Skin Closures
|
===
3M Deutschland GmbH
| Health Care Business
| @ Latex-Free

Carl-Schurz-Str. 1
453 Neuss, Germany
Do not use if
package is

[ damaged or open

Caution, see
A instructions
for use
[ Do Not
[ Reuse

C €oose

Made in U.S.A. by

| wl 3M Health Care
I 2510 Conway Ave.
St. Paul, MN 55144
1-800-228-3957
www.3M.com/SkinWoundCare

I 3M and Steri-Strip are trademarks of 3M.
I Used under license in Canada.
\_@ 2012, 3M. All rights reserved.

(01) 0 07 O73&7 07015 1

o |

|

) O 0.0. 000000 0.0.94/4

|

@B Elastic Skin Closures

() Sutures cutanées adhésives Elastiques
(@B Elastische WundverschluRstreifen

(T Suture cutanee adesive elastiche

(ES Suturas cutaneas elasticas

®L Elastische wondsluit-strips

EE) Elastisk sarforslutning

@K Elastisk tape suture

@D Elastisk sarlukkingstape

() Elastinen haavansulkuteippi

(T} Suturas cutineas elasticas

@ Ehootkeg Tawieg Zuykhelong Afppatog
@ ATVARYyT™ IFAFT Y

A

DoMetReawss  Lateo-Fraa  Caution, see
inetructions for s

Do nriuse Fpackagd
ig ﬁnydml

Ay

-

-

R —— )




Concept Draft

C3SD Packaging System

wabepueq e 2uqos epesn =5 eed uopiurSp BRWTEU|
G0 = 81d| Win esed waysAs uossaidwo IBAEN 2 G

alepuan B 2ug05 OpesnEs eled wopld 3p unaoED un akngEy|
50 = g1 =ied sedes'sop ap uoisaidwoo ap BWslsIS, @

sapueq 53| snssap-1ed uogesipn mod uoiu Juejies un puzsdwo
50 = 5dI nod sayonoo g uossaudiuos 3p AW3iSAS @

aBepueq JanoD o} Buiaols Lo S3pnu|
§0 = I8V 03 wiajsAs uossaidwioD IShE E @

wie)sAg uolssaidwo)) Jshe] g
BH gnuBqoy

_/d_\._\_\_}.__\__\__\__\._______

| ]
| L
amNTP60T I
| |
| 1
| - __________—__——-—-——————]]
’ SM s
|
|
|
| . Coban™2 Lite
Ce IR S— @ 2'Layer Compression System
Made in U5A by & 2018, 3. All rights recsrved. system for ABPI=
o Care M at Coben sont des marques de comenarce da SM, 3M Doutzchland GmbH ion 2 coueties pour |
Conway Ave. & 2015,3M, Toua droll récarrts H:'!"' c:: D"_""“
FepiTRLs yaa. 5100 M s oo
Pn.eomcssn A48T 2W00-8 Garmany
|
|
|
|
L ST - TTTT oo T T T T T

© 3M 2021. All Rights Reserved. 3M Confidential.

Bheg @
wis1sAg uolssaidwo) 1sheT g
ZwuuUBegqoD

OO ONONON NN

L]
M and Coban ars fradamarks of 30

Used under licanca in Canada

& 2018, 3M. All rights rassroed.

M at Cabuain sont dos marquas da sumanarcs o4 M, 3M Doutschland GmbH

Ce

Made in USA by

pl3M Hasith Gare tliadas sou fsncs au Health Care Busi

eal re Business
B e 154, 2015, 3M. Tous drait révarvis, oS 1
(U5 AT1B00-228.3087  Patant: IM.com/ Patants 41453 Neouss
AMLeam/CESD A4-BTT20GT-4 Garmary

|
|
|
|
L

2094NE=

Coban™2
2 Layer Compression.System
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Thank you!

TOV/Verbal Identity

Amy Newton

anewton@mmm.com

Steve Bonfig

slbonfigl @mmm.com

© 3M 2021. All Rights Reserved. 3M Confidential.

Visual Identity/Design

Donna Root
droot@mmm.com

Creative Director

Cory Hanscom
cihanscom@mmm.com

Co- and Sub-branding,
Packaging

Collin Hummel
chummel2@mmm.com

Digital and Experiential

Peter de Sibour

pbdesibour@mmm.com

Photography
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