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Situation

To advance and protect our 3M brand, we must be cognizant that everything we do Is an
opportunity and a channel, through which we can tell our story directly to our audiences.

This includes channels such as naming our buildings and spaces.

We recognize that we must be more consistent globally, aligned with the need for functionality
and a direct connection to the 3M master brand.

We recognize that Customer Innovation Centers, Technical Centers, etc. are dynamic spaces and
configured to the changing needs of our customers.

Therefore, every named space—from exterior to interior-must convey an organized,
brand-building, nomenclature that is recognizable across audiences and allows for stability
amidst changing markets, business focus, and future advancements and growth.
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Considerations

Tie to 3M master brand: Always leverage 3M within name
Audience: Customers, shareholders, employees, communities

Global Relevance: Needs to be universally understandable, translatable, all-the-while, addressing regional needs
e.g: 3M Innovation Center vs 3M Centro de Innovacién

Functionality / practicality: Easy to update for way-finding needs, ADA and accessibility requirements,
with efficiencies in cost, application, etc.

No overlap / conflicting names: No other buildings, groups, etc. that will cause confusion, misrepresentation
Existing building names: Need to be cognizant of current 3M building names and conventions

Longevity: Names need to have lasting power: 1-100 years

Legal clearance: Names need to go through some level of legal approval

Governance: Need standardized approval process

© 3M 2020. All Rights Reserved. 3M Confidential. w



Naming Approaches



Naming approaches

Descriptive

Clear and straightforward.

Designed to impart a specific role,

location, identifier, etc.

Example
3M Business Center
3M Design Center
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Benefit- or
Goal-oriented

Aspirational and emotional

Example
Freedom Plaza

Personality

Legendary contribution, regional
significance, honorary, etc.

Example
Guggenheim Museum
3M Carlton Science Center

Unique

Creative names designed
to stand out

Example
Taliesin
The Shard

Glass House



Recommended naming approach

Descriptive
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Why preferred?

3M brand focus / maintains brand equity and
consistency

Clearly describes primary functions of different
buildings and locations

Descriptive names allows for better way-finding

Simple names can apply to other locations, regions,
globally, across audiences

No negative associations or connotations

Aligns and reinforces naming standard established for all
other 3M entities (e.g. 3M Go, 3M Gives)

Creates efficiency

Creates base and allows for expression of messaging,
marketing, TOV, etc. through other channels



Naming across channels

Official name Communication name Signage name Vernacular name
How the name is registered for How the name will be written in How the name will appear in How the name is referred to in
this facility communication signage and wayfinding spoken word, translated, etc.
3M Austin 3M Austin (3M logo) Business Center 3M Austin
3M Austin Business Center (3M logo) Science Center Business Center
3M Austin Science Center 3M Business Center Science Center
3M Science Center Austin West

Austin East

”

“Meet you at
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Naming from exterior to interior

Buildings Signage Lobbies / Interior spaces Plaques
Entrances
3M logo only 3M logo + name and/or 3M logo + tagline 3M + name (customer-facing) Descriptive name only
required verbiage or 3M logo only

Group name only
(non-customer-facing)

External and internal External and internal External and internal Internal primarily Internal primarily

Identification Identification and functional Identification Identification and functional Functional
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Customer-facing naming

 Customer-facing names

3M in name
Descriptor when appropriate
Use full formal name, spelled out

Names distinguished from non-customer-facing spaces
through material, treatment, etc.

Align to 3M ldentity Guidelines and Signage Guidelines

 Non-customer-facing names

May be abbreviated (acronym preferred)

Names are functional and for way-finding needs

Does not include any marketing language

Align to 3M ldentity Guidelines and Signage Guidelines
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How to name



Follow these steps when naming

3M >

Function >

Location >

Translation

Required Clarify and describe purpose Identify geographic location Consider all languages needing
of facility of facility to be translated for facility
Look through customer and Cons.::dc.ar importance of ) Name needs to make sense in
business action lens specifying country, location, region  p5)ish and local language
Avoid internal jargon Coln5|d;ar functional, identifying, Needs to be clear that this is a

cultural needs 3M facility, even with local
grammar changes

3M logo or logotype Design Center Austin Centro de Disefio 3M
Business Center Japan 3M Arastirma ve Gelistirme Laboratuvari
Innovation Center Turkey

Data Science Lab

Switzerland



Follow these conventions when naming

« 3M always in name
3M Innovation Center (Note: naming convention adapted based on application)

» Use descriptive verbiage for understanding of main function / focus using external language
3M Business Center

* Include region, if appropriate and applicable
3M Design Japan

» Align to 3M Ildentity Guidelines

Set in 3M Circular, black or reversed to white, flush-left, etc.

No 3M logo lockup and name is not a logo

* Reserve special messaging for other communication channels
3M Automotive Center — 100 years of innovation for the vehicles you’re working on today.



Examples



Illllllllﬂlllﬁll
lllllll@lllllﬂlﬂ
ilhlﬁlllﬂl@lﬂlllﬂll

R
ﬂ11111311111
sggama T ITas

T T T
o g e e e e - ™
v GETRER L




Approved existing names

« 3M Global Headquarters

« 3M Innovation Center

 3M Innovation and Technical Center
 3M South China Technical Center
 3M Turkey

 3M Business Center

« 3M Global Service Center

« 3M Design Japan

« 3M Consumer Business Group Data Science Lab

Note: Naming convention adapted based on application
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