DO YOU NEED MORE
ON:

CONSUMER/NONPROFESSIONAL CLOTHING
APPLICATION ASSISTANCE

TECHNICAL SERVICE

CORRECT USE OF

THINSULATE™ INSULATION

PRODUCTS AND TRADEMARK

HANG TAGS AND LABELS

TELEPHONE: + 49 (0) 21 31-14-26 71
TELEFAX: +49 (0)2131-14-36 92

Important Notice to Purchaser/ User

All statements, technical information and recommendations herein are based on tests we believe to be reliable, but the accuracy
or completeness thereof is not guaranteed.

Before using, user must determine the suitability of the product for its intended use and user assumes all risk and liability what-
soever in connection therewith.

Factors such as garment construction, wearer's physical condition and ambient conditions may require different insulation levels.
All product performance values stated on Thinsulate™ Thermal Insulation Product Data Sheets are determined before shipping.
Storage, handling and shipping may effect the performance levels of the insulation.

All statements, technical information and recommendations herein should not be used for tenders and specifications. To validate
submitted data please contact 3M.

All questions of warranty and liability relating to this product are governed by the terms of the sales subject where applicable to the
prevailing law.

3M Deutschland GmbH
Visibility & Insulation Solutions

Carl-Schurz-Stral3e 1

41453 Neuss

Germany

phone:+ 49 (0) 21 31/14 26 71

fax: + 49 (0) 21 31/14 36 92
URL: www.mmm.com/thinsulate
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THINSULATE |INSULATION FOR BEDDING

There’s nothing like soft, comfortable, luxurious bedding. Especially if it’s as easy to care for as it is to
sink in to. That’s why Thinsulate™ Insulation Type Z is the perfect down-alternative fill for blankets, duvets

and comforters. It’'s not only warm, lightweight and lofty, but also breathable.

EXCEPTIONAL DESIGN FLEXIBILITY

A wide variety of weights and lofts - from light to luxurious - allow you the design freedom to create beautiful
bedding for home use and commercial fittings for hotels and hospitals. Whether it’s a tailored blanket or a

lush, plush comforter, Thinsulate™ Insulation Type Z gives you more options, So you can develop more styles.

COMFORT THROUGH THE SEASONS

You can’t control the weather, but thanks to a unique blend of four fibres and three different lofts, you

can design bedding to suit your customers’ warmth and comfort needs.

CHOOSE FROM THREE WARM-YET-BREATHABLE LOFTS:

120 grams for easy-draping lightweight comfort
150 grams for added warmth and softness

250 grams for a downy look and exceptional warmth

EASY CARE AND LONG WEAR

Of course Thinsulate™ Insulation Type Z is dry-cleanable. But the really beautiful news is that Thinsulate
insulation for bedding is hot water washable and provides excellent wash durability. It won’t get lumpy
or fall apart like other types of fill. And because it maintains its shape and loft, there’s no need to add sne-

akers or tennis balls to the dryer to plump it up. Exceptional compression-resi-

stance and quick recovery also means your bedding will continue to look soft,

smooth and inviting year after year.
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SENSIBLE FOR SENSITIVE SLEEPERS

Sleepers can rest easy knowing Thinsulate™ Insulation Type Z is hypoallergenic. Plus, Thinsulate insula-
tion consistently receives the Oeko-Tex Standard 100 Class 1 Certificate “meeting the human ecological

requirements for products for babies and young children.”

THE BRAND CONSUMERS ARE

Thinsulate insulation has high brand recognition in the consumer garment marketplace*. And now
consumers can enjoy the same high quality and excellent performance in their bedding. Build your
luxury spreads and comforters with Thinsulate insulation, and rest assured, you’ll be building your brand

as well.

MAKE YOUR BEDDING WARM AND INVITING

To give your bedding a luxurious look and feel that’s easy to maintain, contact your Thinsulate™ Insulation

sales representative today.

*2006 New Boundaries research




